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[ssues such as poverty, human rights and climate change have become "urgent issues" around the world.
Knowing when, where, and who made the products and services we consume, exploit
producers taking actions such as buying things that do not encourage or have a low environmental
impact is a clue to solving social problems.
COSMEDIA, cosmetic manufacturing company consider about the producers and environment
and we are working through cosmetics to be benevolent to customers.
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Human /
Society

* Recruiting diabilities
People with disabilities are playing an &
active role in outsourcing work in their own
factories and external employment support
facilities and cultivating raw materials.

* Fair Trade
We trade eqgaully & fairly.
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Region

¢ Local product & consume
Processed into raw ingredients using

Environment

¢ Organic * Pesticide-free
Supplied materials cultivated in our

farm or contracted farm is either
organic or pesticide-free.

* Chemical free ingredients
We do not use chemical ingredients
in our cosmetic raw materials

e Cruelty-free

We do not conduct animal test for
developing raw ingredients and the
cosmetics

plants cultivated both in Yokohama
and consider about the emission of
COR2 by transporatation.

* Promotion of local economy
Promoting the local economy with
development partnering farmers in
Yokohama / Yoron island where the
factory is situated

What we can do by able to understand both ‘responsiblity” that are

‘responsibility to produce” &
cosmetics. “Through organics™”
“‘Select animal cruelty raw ingredients”

as possible”

“responsible for use” through the
Avoid containing chemical substance
. We will propose

to your understanding of clean beauty that your company conceive.
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COSMEDIA

LABORATORIES
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